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Vidhorfskonnun medal erlendra soluadila
um islenska ferdapjonustu

Januar 2019
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| fl rI It Markadssvaedi Fjoldi  Hlutfall
N-Amerika Bandarikin 47  20,80%

(69 svarendur) Kanada 22 9,73%
Mid- og Sudur-Evrépa Austurriki 3 1,33%
Rannsoknartimabil: Jantar 2019 (106 svarendur) Belgia 10 4,42%
. . Frakkland 10 4,42%
Adferdafraedi: NetkOnnun
Holland 15 6,64%
Urtak: Teeplega 4.000 erlendir s6luadilar sem bjéda ferdir til Islands italia 11 487%
Portugal 3 1,33%
Tungumal: Enska, franska, spaenska og pyska Spann o1 9.20%
Sviss 13 5,75%
pyskaland 20 8,85%
Nordurlondin Danmork 7 3,10%
Hlutfallsskipting s6luadila eftir flokkum: (12 svarendur) Noregur 1 044%
Svipj6d 4 1,77%
Bretlandseyjar Bretland 15 6,64%
(15 svarendur) irland 0 0,00%
A-Evropa Eistland 1 0,44%
0,
= Ferdaheildsali (e. Tour operator) (9 svarendur) Lettland 1 0,44%
P Litha 1 ,44%
= Ferdasmasali (e. Travel agent) ithaen 0.44%
Poland 4 1,77%
= Annad
Tékkland 1 0,44%
Ungverjaland 1 0,44%
Fjarmarkadir Ymis 16nd: Astralia 15 6,64%
(15 SVarendur) (1), Indlang (3), Hong
Kong (5), Israel (1),
Japan (1), Kina (1),
Malasia (1),
Singapore (2)
Samtals: 226 100,00%



https://islandsstofa.sharepoint.com/sites/c2f1907f-7803-e911-a971-000d3a2bcd97/Shared Documents/General/2019-jan/Myndrit-jan2019-vers2.xlsb.xlsx
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Bokunarstada a feréum til islands arié 2018

Hvernig er bokunarstada fyrirteeki pins & ferdum til islands ari® 2018 samanborid
vid sama tima fyrir ari?*

0,4
58% patttakenda uppliféu .
. . . ’ 33% 33%
svipada eda aukna solu a
feroum til Islands ario 03
2018 0,25
0,2 18%
0,15
01 10%
7%
0,05 I
0
Mun verri Verri Jofn Betri Mun betri
®jan.19

*Compared to same time last year, how are the number of bookings to Iceland with arrivals in 2018 for your company?
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Vaentingar um békanir a ferdum til Islands i vetur

Hvernig er bokunarstada fyrirtaeki pins & ferdum til islands & pessu veturartimabili
samanborid vid sama tima fyrir ari?*

0,4
37%

64% patttakenda eiga von

- . . . . e 0,35

a svipadri eda aukinni solu

a feroum til Islands 03 27%

veturinn 2018/2019 0,25 3%
9%

0,2
0,15
0,1
0,05 4%
0 .
Mun verri Verri Jofn Betri Mun betri
*Compared to last winter season (September 2017 - April 2018), what is your company’s prospects for bookings to u jan- 19

Iceland with arrivals this winter season (September 2018 - April 2019)?
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Vaentingar um békanir a ferdum til Islands i vetur

64% patttakenda eiga von
a svipadri eda aukinni solu
a feroum til Islands
veturinn 2018/2019

(-12% fra konnun i jantar 2018)

*Compared to last winter season (September 2017 - April 2018), what is your company’s prospects for bookings to
Iceland with arrivals this winter season (September 2018 - April 2019)?

Hvernig er bokunarstada fyrirtaeki pins & ferdum til islands & pessu veturartimabili
samanborid vid sama tima fyrir ari?*

40%

35%

30%

25%

20%

15%

10%

5%

0%

37%
35%

27%

21%

9%

3%

Mun verri Verri Jofn

jan.18 ®mjan.19

34%
23%
%
4%
Betri Mun betri
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Vaentingar um bokanir a ferdum til islands i vetur
Markadir

Hlutfall peirra sem eiga von a svipadri eda aukinni sélu

0;8 75% 76%
0,7 67%
0.6 58%
0,5
40%

0,4
0,3
0,2
0,1

0

N-Amerika M- og S-Evropa Bretland Nordurlondin Onnur 16nd

Hjan.19
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Vaentingar um bokanir a ferdum til islands i vetur
Markadir

Hlutfall peirra sem eiga von a svipadri eda aukinni sélu

100%
90% 88% 85%

80% 74% 75% 76%

70% 67%
58% 59%
52%

60%

50%
40%

40%

30%

20%

10%

0%
N-Amerika M- og S-Evropa Bretland Nordurlondin Onnur 16nd

jan.18 mjan.19
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Vaentingar um bokanir a feréum til Islands arid 2019

71% patttakenda eiga von
a svipaodri eda aukinni solu

a ferdum til islands arié
2019

* Compared to same time last year, what is your company’s prospects for bookings to Iceland with arrivals in 20197

Hvernig er bokunarstada fyrirteeki pins & ferdum til islands &rid 2019 samanborid vid
sama tima fyrir ari?*

0,4
36%
0,35
0,3 29%
0,25 23%
0,2
0,15
0,1
6% 6%
N . I
0
Mun verri Verri Jofn Betri Mun betri
mjan.19
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Vaentingar um bokanir a feréum til Islands arid 2019

Hvernig er bokunarstada fyrirteeki pins & ferdum til islands &rid 2019 samanborid vid
sama tima fyrir ari?*

40%
71% patttakenda eiga von .
a svipaodri eda aukinni solu

30%

a ferdum til islands arié
2019 25%

(-6% fra kbnnun i januar 2018) 20%
15%

10%

5%

0%

* Compared to same time last year, what is your company’s prospects for bookings to Iceland with arrivals in 20197

36%
29%
23%
19%
6%
4% .
Mun verri Verri Jofn

jan.19 ®jan.18

35%
29%
13%
6%
Betri Mun betri
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Vaentingar um békanir 4 ferdum til Islands arié 2019

Markadir

Hlutfall peirra sem eiga von a svipadri eda aukinni sélu

92%
0,9

08 73%

0,7 68%

0,6

0,5

40%

0,4

0,3

0,

0,

N-Amerika M- og S-Evropa Bretland Nordurlondin

N

=

(@)

Hjan.19

82%

Onnur 16nd
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Vaentingar um békanir 4 ferdum til Islands arié 2019
Markadir

Hlutfall peirra sem eiga von a svipadri eda aukinni sélu

100%
93% 92% 91%
90%
82%
[0)
80% 73%
70% 67% 68%
0% 60% 59%
(0]
50%
40%
40%
30%
20%
10%
0%
N-Amerika M- og S-Evropa Bretland Nordurlondin Onnur 16nd

jan.18 mjan.19
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Jakvaedir paettir sem hafa ahrif a proun islenskrar ferdapjonustu

Oryggl éfangastaéarins e 15,96%
Vinsaeldir éfangastaéarins . 15,43%
Aukid flugframboc’) I 11,44%

Voxtur ferc’)abjénustu a Tslandi I 9,18%

Adgengi ad pjonustupattum fra innlendum pjénustuadilum 8, 78%

Pjénustustig og geedi fra innlendum pjénustuadilum 7,7 1%

Markadssetning / kynning —— 7 45% mjan.19
Sjalfbeerni 4fangastadarine —— 7 31%

Verdlag / gengi — G, 12%
Stefnumal ferdapjonustu i landiny ————— 3,46%

Almennur voxtur i utanlandsferdum & markadssveedi E————— 2 53%

Samkeppni fra 63rum afangastodum ——1,99%

Anngd E—— 1,46%

Engir jakveedir paettir =— 1,20%

Spurning: In your opinion, what are the top five positive factors for the development of tourism in Iceland this year? (Please select up to 5 factors); Marketing efforts / promotion, Safety of the destination, Increase in
air connections / supply, Sustainability of the destination, Tourism policy of the destination, Trendy destination, Price level / currency, Availability of service from local suppliers (e.g. accommodation, tours, restaurants,
etc.), Level of service and quality from local suppliers, Growth in tourism in Iceland, General growth in outbound tourism in source market, Competing destinations, Other, please specify
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Jakvaedir paettir sem hafa ahrif a proun islenskrar ferdapjonustu

Oryggl éfangastaéarins . 15,96%
Vinsaeldir éfangastaéarins T 15,43%
Aukid f|ugframb06 I 11,44%

Véxturferéabjénustu a Tslandi I 9,18%

Adgengi ad pjonustupattum fra innlendum pjonustuadilum T 3, 78%

Pjénustustig og gaedi fra innlendum pjonustuadilun T — 7, 71%

Markadssetning / kynning I — 7,45 mjan.19
Sjalfbeerni &fangastadarins T 7,31% jan.18

Verdlag / gengi  — G, 12%
Stefnumal ferdapjonustu i landiny EE——————————3,46%

Almennur voxtur i utanlandsferdum & markadssveedi 'EG——— 2 53%

Samkeppni fra 63rum afangastodum ——1,99%

Annad — 1,46%

Engir jakveedir paettir =—1,20%

Spurning: In your opinion, what are the top five positive factors for the development of tourism in Iceland this year? (Please select up to 5 factors); Marketing efforts / promotion, Safety of the destination, Increase in
air connections / supply, Sustainability of the destination, Tourism policy of the destination, Trendy destination, Price level / currency, Availability of service from local suppliers (e.g. accommodation, tours, restaurants,
etc.), Level of service and quality from local suppliers, Growth in tourism in Iceland, General growth in outbound tourism in source market, Competing destinations, Other, please specify
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Neikvaedir paettir sem hafa ahrif a proun islenskrar ferdapjonustu

VI 1A/ e g e 2 65/%
Voxtur ferdapjonustu & islandi T 13,04%
Adgengi ad pjonustupattum fra innlendum pjonustuadilum e — 12,00%
Samkeppni fra 6drum afangastodum e — 11,83%
Pjonustustig og geedi fra innlendum pjonustuadilum T 7a8%
Vinseeldir afangastadaring | ——————— 5,39%
Stefnumal ferdapjonustu & Islanci E—————4.17% - a9
Engir neikvaedir paettir E——3,30%
Aukid flugframbo¢ S 3,30%
Almennur voxtur i utanlandsferdum & markadssvaedi TS 2,96%
Anngy T 2,78%
Sjalfbeerni &fangastadaring E—_—_—2,78%
Markadssetning / kynning - 2,43%

Oryggi 4fangastadarins ™= 087%

Question: In your opinion, what are the top five negative factors for the development of tourism in Iceland this year? (Please select up to 5 factors); Marketing efforts / promotion, Safety of the destination, Increase in air
connections / supply, Sustainability of the destination, Tourism policy of the destination, Trendy destination, Price level / currency, Availability of service from local suppliers (e.g. accommodation, tours, restaurants, etc.),
Level of service and quality from local suppliers, Growth in tourism in Iceland, General growth in outbound tourism in source market, Competing destinations, Other, please specify
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Neikvaedir paettir sem hafa ahrif a proun islenskrar ferdapjonustu

VeI 31ag /N g s 2] 65/
Voxtur ferdapjonustu & islandi  E———— 13,04%
Adgengi ad pjonustupattum fra innlendum pjonustuadiluim  — ———— 12,00%
Samkeppni fra 60rum afangastodum e —— 11,83%
Pjonustustig og geedi fra innlendum pjonustuadilum E———— 748%
Vinszeldir afangastadaring EG——————————5,39%
Stefnumal ferdapjonustu & Islancli EE———————4.17% - ian 19
Engir neikveedir paettir |EESG—3,30% jan.18
Aukid flugframbo@ EEG—3,30%
Almennur voxtur i utanlandsferdum & markadssvaedi E———8 2,96%
Anngd | 2,78%
Sjalfbeerni dfangastadaring [EEG—_—_—_2,78%
Markadssetning / kynning - 2,43%

Oryggi 4fangastadarins ™= 087%

Question: In your opinion, what are the top five negative factors for the development of tourism in Iceland this year? (Please select up to 5 factors); Marketing efforts / promotion, Safety of the destination, Increase in air
connections / supply, Sustainability of the destination, Tourism policy of the destination, Trendy destination, Price level / currency, Availability of service from local suppliers (e.g. accommodation, tours, restaurants, etc.),
Level of service and quality from local suppliers, Growth in tourism in Iceland, General growth in outbound tourism in source market, Competing destinations, Other, please specify



OOOOOOOOOOOOOO

Landshlutarnir

WESTRJORDS

WEST ICELAND

REYKJANES

NORTH ICELAND

SOUTH ICELAND

EAST ICELAND
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Pekking a landshlutunum

Hver pessara landssveeda a Islandi kannast pu vid, eda hefur heyrt af?*

100,00%
92,65%
90,00% , 6%
6 86,76% 84.31%
81,37% 81,37%
80,00%
70,00% 68,63% 67,65%
60,00%
50,00%
40,00%
30,00%
20,00%
10,00%
0,00%
Vesturland Vestfirdir Nordurland Austurland Sudurland Reykjanes Reykjavik

* Which of these areas of Iceland are you aware of, or have you heard of?
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Pekking a landshlutunum
Markadir

Hver pessara landssveaeda a Islandi kannast pu vid, eda hefur heyrt af?*

100,00%

90,00%

80,00%
70,00%
60,00%
50,00%
40,00%
30,00%
20,00%
10,00%

0,00%

Vesturland Vestfirdir Nordurland Austurland Sudurland Reykjanes Reykjavik

mN-Amerika ®M-ogS-Evropa ®Bretland = Nordurldndin ~ ® Onnur 16nd

* Which of these areas of Iceland are you aware of, or have you heard of?
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Ahugi a solu a ferdum til landshlutanna

Til hvada landssveeda a islandi myndi pi ihuga ad bjéda upp & ferdapakka fyrir vidskiptavini pina?*

100,00%

90,00% 86.34% 87,80%

80,98% 80,98%

80,00% 76,10%
70,00% 65,85% 65,37%
60,00%
50,00%
40,00%
30,00%
20,00%
10,00%

0,00%

Vesturland Vestfirdir Nordurland  Austurland Sudurland Reykjanes Reykjavik

* Which of these areas of Iceland would you consider offering travel packages for your customers?
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Medmalatryggd (NPS)

Hvetjendur (9-10) Letjendur (0-6)

eru tryggir soluadilar sem midla eru 6sattir séluadilar sem geta skadad

Medmaelatryggo

jakvaedum skilabodum um island sem islenska ferdapjonustu med pvi ad
afangastad til vidskipta vina sinna eda midla neikveedum skilabodum til sinna
samstarfsfélaga vidskipavina eda samstarfsfélaga

(NPS)

itiidhitite

Hlutlausir (7-8)
eru anaegdir séluadilar en ekki virkir
talsmenn afangastadarins islands

**0n a scale from 0-10, how likely are you to recommend Iceland as travel destination to a customer or a colleague?
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Medmalatryggd (NPS)

Hvetjendur (9-10)
eru tryggir soluadilar sem midla

jakvaedum skilabodum um island sem
afangastad til vidskipta vina sinna eda
samstarfsfélaga

] ]

tarererene

Letjendur (0-6)
eru 6sattir séluadilar sem geta skadad
islenska ferdapjonustu med pvi ad
midla neikveedum skilabodum til sinna
vidskipavina eda samstarfsfélaga

4 3 2

Hlutlausir (7-8)
eru anaegdir séluadilar en ekki virkir
talsmenn afangastadarins islands

**0n a scale from 0-10, how likely are you to recommend Iceland as travel destination to a customer or a colleague?

Medmaelatryggo

(NPS)

=100

NPS

25

Net Promoter Score : 48.34

50

75

A skalanum 0-10, hversu likleg/ur ertu ad maela med islandi sem &fangastad vid

vidskiptavini pina eda starfsfélaga?* *

Svor Fjoldi
Hvetjendur (9-10) 125
Hlutlausir (7-8) 55
Letjendur (O - 6) 25
Samtals 211

Hlutfall
61,14%
26,07%

12,8%
100%

0% 20% 40% 60%

80%

100
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Medmalatrges

A skalanum 0-10, hversu likleg/ur ertu ad meela med islandi sem afangastad vid vidskiptavini pina eda samstarfsfélaga?*

70
60 57,1 58,1 57,1
53,3
50 48,3
40 39,0
30
20
10
0
Oll 16nd N-Amerika M- og S-Evrépa  Bretland Nordurldndin ~ Onnur 16nd

Hjan.19

*0On a scale from 0-10, how likely are you to recommend Iceland as travel destination to a customer or a colleague?
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Medmalatrges

A skalanum 0-10, hversu likleg/ur ertu ad meela med islandi sem afangastad vid vidskiptavini pina eda samstarfsfélaga?*

70,0
60,0 57,1 58,1 57,1
53,3
50,7 52,2

50,0 48,3

43,5

41,2
40,0 38,0390
31,8

30,0
20,0
10,0
0,0

Oll 16nd N-Amerika M- o0g S-Evrépa  Bretland  Nordurléndin ~ Onnur [6nd

jan.18 mjan.19

*0On a scale from 0-10, how likely are you to recommend Iceland as travel destination to a customer or a colleague?
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Medmaelatryggo

Af hverju eru "letjendur” éliklegir til ad maela med islandi sem afangastad?

“Price too high for the
quality of the services.”

“Great place, but
far too expensive”

“Too many competitors offering same
products.”

*Can you please specify in one sentence why are you not likely to recommend Iceland as a travel destination?
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Af hverju eru “ " |iklegir til a6 maela med islandi sem afangastad?
“For the welcome and “It still trendy and hot. It's a bucket
kindness of the people...” list destination for some.”

“breath taking nature,
beautiful country,” “.easytogetto”

“because it's one of the
most diverse countries
i n the WO rld ” “It “s a beautiful, impressive and safe

country to visit.”

*Can you please specify in one sentence why you are likely to recommend Iceland as a travel destination?
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GREINING FRAMKVAEMD AF iISLANDSSTOFU
JANUAR 2019

Afritun eda frekari dreifing ekki heimilud &n samréads vid Islandsstofu

Islandsstofa er 6flugur samstarfsvettvangur atvinnulifs og stjérnvalda.
Hlutverk okkar er ad sinna markads- og kynningarstarfi i pagur islenskra
utflutningsgreina og stydja pannig vid gjaldeyriséflun pjédarinnar.

www.islandsstofa.is

F = = Kynning pessi er eingdngu aetlud til upplysinga og er ekki zetlud sem grundvéllur fyrir akvérdunum méttakanda. Upplysingar sem fram koma i pessari kynningu fela ekki i sér loford um framtidina. Islandsstofu ber ekki
yrl rva rl skylda til ad Utvega moéttakanda adgang ad frekari upplysingum en peim sem fram koma i kynningu pessari, eda til ad uppfaera paer upplysingar sem par koma fram.

Upplysingar sem fram koma i kynningu pessari eru byggdar a fyrirliggjandi upplysingum, dsetlunum um veentanlega proun ytri skilyrda o.fl. Eru upplysingarnar hadar ymsum évissupattum og geta pzer breyst an fyrirvara.

Med méttoku pessarar kynningar fellst méttakandi @ framangreindan abyrgdarfyrirvara.




