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VIDHORFSKONNUN MEDAL ERLENDRA SOLUAPILA UM ISLENSKA FERPAPJONUSTU
Maria Bjork Gunnarsdoéttir, verkefnisstjéri hja islandsstofu



BAKGRUNNUR

Ranns6knartimabil: juli til agust 2018
Adferdafraedi: Netkdnnun

Urtak: Erlendir sdluadilar sem bjéda ferdir til
Islands

H6fu k6nnun: 167

Luku konnun: 146

= Ferdapjonustuadili
(e. Tour Operator)

= Ferdaskrifstofa (e.
Travel agent)

= Annad

INSPIREDEICELAND =

iISLANDSSTOFA
PROMOTE ICELAND

Markadssvaedi Land Fjoldi Hlutfall
N-Amerika Bandarikin 45  26,95%
(59 svarendur) Kanada 14  8,38%
Mid- og Sudur-Evropa Austurriki 0,60%
(62 svarendur) Belgia 0,60%
Frakkland 2,40%
Holland 16  9,58%
ftalia 5,39%
Portugal 0,60%
Spann 5,39%
Sviss 2,99%
pyskaland 16 9,58%
Nordurlondin Danmérk 7 419%
(9 svarendur) Finnland 1 0,60%
Noregur 1  0,60%
Bretlandseyjar Bretland 26 15,57%
(27 svarendur) frland 1  0,60%
Onnur 16nd Astralia 1 0,60%
(10 svarendur) Indland 1 0,60%
Kina 1 0,60%
Lithden 1  0,60%
Malasia 1 0,60%
Péland 2 1,20%
Russalnd 2 1,20%
Ungverjaland 1  0,60%
Samtals: 167
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*Compared to this time last year, how are the number of bookings with arrivals to Iceland this year for your company?
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*Compared to this time last year, how are the number of bookings with arrivals to Iceland this year for your company?



= = ISLANDSSTOFA
INSPIREDETICELAND = !SLANDSSTO

45% 429%
VANTINGAR
0, 36%
359, 35% 34%
FYRIR
30%
26%
VETURINN
21%
20% 17%
2018-2019
o , , : 11%
67% segja hana jafna eda betri 10%
en & sama tima fyrir ari 6% 7
5% I 39, 4%
. 2%
0% |
Mun verri Verri Jofn Betri Mun betri
Wjil/agu.18 ©jan.18 mjun.17

*Compared to last winter season, what is your company's prospects for bookings to Iceland with arrivals next winter season?
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jul/agu.18 26% 23% 29
Heild jan.18 3%  21% 34%
jun.17 6% 26% 30%

jal/agan.18 14% 21% 5%
N-Amerika jan.18 % 11% 39% 8%
jan.17 7% 46%

Jil/agi18
M-ogSEwopa  jon.18

jun.17 10% 26% 19% 17%
jal/agan.18 22% 33% 22%
Norodurlondin jan.18 35% 30%

jan.17 4%  21% 42% 21%
jal/agu.18 13% 38%
Onnur 16nd jan.18 16% 58% 5%
jan.17 29% 43%
jal/agu.18 13% 18% 29
Bandarikin jan.18 10% 43%
jan.17 14% 43%
ji/agi 18
Bretland jan.18 5% 45% 23% 9%
jan.17 13% 25% 13%
jil/aga.18
Pyskaland jan.18 8% 35% 15%

jan.17 14% 34% 10% 7%

. Mun verri . Verri . Betri . Mun betri

*Compared to last winter season, what is your company's prospects for bookings to Iceland with arrivals next winter season?
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PROMOTE ICELAND

JAKVEDIR PATTIR SEM HAFA AHRIF A PROUN iSLENSKRAR FERDAPJONUSTU
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Spurning: In your opinion, what are the top five positive factors for the development of tourism in Iceland this year? (Please select up to 5 factors); Marketing efforts / promotion, Safety of the destination, Increase in
air connections / supply, Sustainability of the destination, Tourism policy of the destination, Trendy destination, Price level / currency, Availability of service from local suppliers (e.g. accommodation, tours, restaurants,
etc.), Level of service and quality from local suppliers, Growth in tourism in Iceland, General growth in outbound tourism in source market, Competing destinations, Other, please specify
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JAKVZEDIR PATTIR SEM HAFA AHRIF A PROUN ISLENSKRAR FERDAPJONUSTU

Markadir

marka%lslsvaeéi N-Amerika |M- og S-Evrépa| Nordurlénd Onnur 16nd Bandarikin Bretland Pyskaland
Vinszeldir &fangastadarins 18,23% 16,97% 19,53% 16,67% 20,00% 17,65% 18,75% 17,14%
Oryggi 4fangastadarins 15,36% 14,68% 18,34% 16,67% 6,67% 13,53% 13,75% 25,71%
Aukid flugframbod 12,48% 14,22% 10,65% 8,33% 10,00% 14,12% 13,75% 8,57%
Markadssetning / kynning 10,75% 11,01% 10,06% 12,50% 13,33% 10,59% 10,00% 8,57%
Véxtur ferdapjonustu & Islandi 8,45% 11,01% 4,14% 4,17% 16,67% 11,76% 8,75% 0,00%
Sjalfbaerni afangastadarins 7,49% 6,88% 10,65% 4,17% 3,33% 6,47% 5,00% 5,71%
Adgengi ad pjonustupattum fra innlendum pjonustuadilum 6,72% 5,96% 7,69% 8,33% 3,33% 6,47% 7,50% 11,43%
Pjénustustig og geedi fra innlendum pjénustuadilum 6,53% 5,96% 4,14% 12,50% 10,00% 5,88% 10,00% 2,86%
Engir jakvaedir peettir 3,45% 0,46% 8,28% 4,17% 3,33% 0% 1,25% 14,29%
Verdlag / gengi 3,26% 5,50% 1,78% 4.17% 0,00% 6,47% 1,25% 0,00%
Stefnumal ferdapjonustu & Islandi 2,88% 3,67% 2,37% 0% 3,33% 4,12% 2,50% 2,86%
Almennur voxtur i utanlandsferdum & markadssveedi 2,30% 1,83% 1,18% 4,17% 6,67% 1,18% 3,75% 0,00%
Annad 1,34% 0,92% 1,18% 4,17% 0,00% 1,18% 2,50% 2,86%
Samkeppni fra 6drum afangastédum 0,77% 0,92% 0% 0% 3,33% 0,59% 1,25% 0,00%

Spurning: In your opinion, what are the top five positive factors for the development of tourism in Iceland this year? (Please select up to 5 factors); Marketing efforts / promotion, Safety of the destination, Increase in
air connections / supply, Sustainability of the destination, Tourism policy of the destination, Trendy destination, Price level / currency, Availability of service from local suppliers (e.g. accommodation, tours, restaurants,
etc.), Level of service and quality from local suppliers, Growth in tourism in Iceland, General growth in outbound tourism in source market, Competing destinations, Other, please specify
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PROMOTE ICELAND

NEIKVAEDIR PATTIR SEM HAFA AHRIF A PROUN iSLENSKRAR FERDAPRJONUSTU
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Spurning: In your opinion, what are the top five negative factors for the development of tourism in Iceland this year? (Please select up to 5 factors); Marketing efforts / promotion, Safety of the destination, Increase in air
connections / supply, Sustainability of the destination, Tourism policy of the destination, Trendy destination, Price level / currency, Availability of service from local suppliers (e.g. accommodation, tours, restaurants, etc.),
Level of service and quality from local suppliers, Growth in tourism in Iceland, General growth in outbound tourism in source market, Competing destinations, Other, please specify
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NEIKVAEDIR PATTIR SEM HAFA AHRIF A PROUN iSLENSKRAR FERDAPJONUSTU

Markadir

marka%lslsvaeéi N-Amerika |M- og S-Evrépa| Nordurlénd Onnur 16nd Bandarikin Bretland Pyskaland
Verdlag / gengi 28,20% 26,23% 29,05% 30,77% 38,89% 27,08% 25,97% 27,2T%
Véxtur ferdapjonustu & Islandi 13,74% 9,02% 17,32% 19,23% 5,56% 9,38% 12,99% 16,36%
Adgengi ad pjonustupattum fra innlendum pjénustuadilum 13,27% 16,39% 9,50% 11,54% 16,67% 17,71% 16,88% 1,82%
Samkeppni fra 66rum afangastédum 9,72% 10,66% 7,26% 19,23% 11,11% 10,42% 10,39% 5,45%
Pjonustustig og geedi fra innlendum pjonustuadilum 8,77% 6,56% 10,61% 3,85% 5,56% 7,29% 10,39% 12,73%
Stefnumal ferdapjonustu & Islandi 5,69% 1,64% 10,06% 0,00% 0,00% 0,00% 5,19% 18,18%
Annad 4,27% 6,56% 2,23% 3,85% 5,56% 6,25% 5,19% 5,45%
Vinseeldir &fangastadarins 3,32% 4,10% 3,35% 3,85% 0,00% 3,12% 2,60% 3,64%
Engir neikveedir peettir 3,32% 10,66% 0,00% 0,00% 5,56% 11,46% 0,00% 0,00%
Sjalfbaerni &fangastadarins 2,61% 2,46% 2,23% 3,85% 0,00% 2,08% 3,90% 5,45%
Markadssetning / kynning 2,37% 2,46% 3,35% 3,85% 0,00% 2,08% 0,00% 0,00%
Aukid flugframbod 2,37% 0,82% 3,35% 0,00% 5,56% 0,00% 2,60% 1,82%
Almennur voxtur i utanlandsferdum & markadssveedi 1,66% 1,64% 1,12% 0,00% 5,56% 2,08% 2,60% 1,82%
Oryggi 4fangastadarins 0,71% 0,82% 0,56% 0,00% 0,00% 1,04% 1,30% 0,00%

Spurning: In your opinion, what are the top five negative factors for the development of tourism in Iceland this year? (Please select up to 5 factors); Marketing efforts / promotion, Safety of the destination, Increase in air
connections / supply, Sustainability of the destination, Tourism policy of the destination, Trendy destination, Price level / currency, Availability of service from local suppliers (e.g. accommodation, tours, restaurants, etc.),
Level of service and quality from local suppliers, Growth in tourism in Iceland, General growth in outbound tourism in source market, Competing destinations, Other, please specify
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,betta er enn frabeer stadur

ef madur sleppir vinseelustu ,Island er einstakt a
st6ounum* heimsmeelikvarda“

-Oruggt, dhugavert og hreint*  syikinn afangastadur.

) . Fridur og kyrrd a réttu
»EInstakt og oruggt stéounum®

JAKVATT land til ad heimsaekja“

,Pad eru 30 astaedur til ad meela . , L
med fslandi“ ,Einstakur afangastadur, nattura,

folk, matur...“
,hattura, menning og vinalegt folk*

,petta er g60 upplifun og

,Petta er nytt, spennandi, vidradanlegt og auovelt ad komast bangaé
6likt 6llum 66rum afangastéoum* 7
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-Betra vero® ,Vera medvitud um
“Einfaldara boka pakkaferdir i Sam b an d Ver OS Og
gegnum akjosanlega séluadila” fra mm iSt d 6 u “
GETUM B ~Samkeppnishaefara
E I I P ,Birgjar eru ad bjoda
ver él ag Ooraunheaef verd“
,Fjolmidlaherferd geeti

»Studningur vid dnnur
ferdamannasveedi en Reykjavik,
Sudurstrondina og Vesturland“

hjalpad“

,Fleiri geeda ferdaskrifstofur”

frambod a Halal maltioum*

,Hradari og betri svorun fra séluadilum*




NEIKVATT
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_Frambod, verd og takmarkad flugframbod*

,Erfitt er ad fa gistingu stadfesta a
islandi og svartimi séluadila er of

 Hatt verdlag "=

- - ,Erfid samskipti vio séluadila“
samanborio vid p
6” n u r I 6” d “ »Skortur a pekkingu og namskeidum

fyrir fagadila til ad freeda
4 ferdapjonustu um hvernig eigi ad
Verd/gaedi & geig

kynna Island“

,A0 verda of fjolmennt*

,matur, drykkir - mjog dyrt samanborid vid
peirra heimaland*



NASTU SKREF

Skyrsla birta & heimasidu islandsstofu

Naesta konnun i desember 2018 / jantar 2019
* Pydd a fleiri tungumal

Athugasemdir og/eda abendingar vel pegnar
* maria@islandsstofa.is




